FROM N.R.I. TRAINING HEADQUARTERS

Vol. 1—No. 9 WASHINGTON, D. C. MAY, 1929

JULY AUGUST
P D19




Mo Graw-HiLe Punlasimio Coowsey bic
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March 26, 1929

Mr. J. E, Smith,
Netional Radio Institute,
16th and U Streets,
Washington, D. C.

Dear Mr. Smith:

My analysis of & number of factors which I think will
have & decided influence on the radio business during the coming
summer leads me unhesitatingly to express the opinion that there
will be a greater volume of busiress done — ell through the radio
industry — in the hot weather months of 1929 than ever before.

Chain progrems are now being put on an all-yeer-round
basis. Figures igsued by the National Broadcasting Company show
that sponsors of chein progrems heve practicelly doubled and that
there is but a negligible felling off in summer broadcasting, es-
pecielly as compared with previous years. Officieles of the broad-
cesting chain systems estimate that §25,000,000 will be spent in
1929 on chain programs alone. These facts indicate that both the
quality end quantity of programs will show decided improvemént this
BUMmEr.

It will be remembered, elso, thet next summer will be
the first in which the station resllocations ordered by the Federal
Radio Commission last November vill be in effect. The reallocations
have had such a favorable effect on the broadcasting situation
that they will undoubtedly prove a remarksble stimulus to summer

sales.

Another favorable indicator is the radio survey among
the farmers recently conducted by the Pennsylvania Department of
culture. This showed that 75 per cent of the farmers are using
the weather end market reports which are broadcast daily. As
farmers appreciate the business value of owning a radio set, hot
weather will have no effect on radio sales in rural districts.

Do you not agree with me that these are excellent in-
dications that the summer of 1929 will mark the beginning of the
annihilation of the summer slump bugaboo?

““"““”Q

Ovid Biso Asgistant .
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EDITOR'S NOTE.—Be sure and read the
letter from Mr. Riso reprinted on the op-
posite page. As assistant Editor of a
large Radio Magazine, Mr. Riso knows the
Radio situation from all angles. He agrees
with the views of leaders in all branches
of Radio that the remaining months of
1929 will be the best yet for big profits in
Radio Sales and Service.

Summer-Growing Months for Radio Profits

F THERE is any
L one thing that the
Radio industry is cer-
tain of today, it is this
—that Radio has lost
much of its seasonal
character and now
maintains an all-year-
around balance of Ra-
dio profits.

We must admit that
there was a time when Radio activity
was limited principally to the Spring,
Fall and Winter months, while the Sum-
mer was rather “slow going,” but that
is a thing of the past now.

No matter in what direction we look
we see added evidence of uninterrupted
Radio prosperity throughout the Sum-
mer months of 1929 and the years ahead.
Why, even last Summer Radio practically
banished the bad Summer business buga-
boo by piling up an unprecedented vol-
ume of sales and service profits.

With that as a start, the new Radio
designs, and the many improvements in
A. C. operated sets indicate that the
Summer ahead offers some of the very
best opportunities for profitable Radio
sales and service work.

There are any number of factors con-
tributing to this era of Radio prosperity.
One is the improved quality of broadeast
programs evidenced by the new Star
Radio Forum which is mentioned on page
4 of this issue of the News, and also the
fact that $23,000,000 will be spent this
vear on chain programs alone, is an-
other sign that Radio activities will con-
tinue at a high level.

On the opposite page there is a letter
from the Assistant Editor of Radio Re-
tailing which is worth your ecareful read-
ing and thought. Look it over—note the
factors that make for Radio prosperity
this Summer, and then add to them the
many signs of such prosperity in your

local surroundings. Why, there is no
question about it at all—Radio sales are
going ahead at a high piteh, and the man
who lays down on the job this summer
certainly is going to lose out on some
mighty good profits. On the other hand,
the man who digs right in, takes every
possible chance he can to increase his
business and income will certainly put
some nice, tidy rolls of currency in his
pockets.

You can make your profits even larger
by laying out a systematie plan to fol-
low in building up a good business this
summer, and following it out to the let-
ter. Map out a schedule for the Sum-
mer—Ilay aside so much time for study-
ing on the course, fizure out how many
prospects you are going to see, drum up
some new ways of demonstrating and
selling sets to campers, for special Sum-
mer outing groups, lawn parties, ete.,
think up as many different plans for
cashing in big on your Summer business
as you possibly can, read this issue of
the News carefully and make use of
some of the money-making ideas we are
giving you in it, and then after you have
organized your Summer campaign—fol-
low it out carefully and thoroughly.

You'll have a better opportunity this
Summer to cash in big on a summer busi-
ness than you have ever had in any
previous Summer, and I want every N.
R. I. man to get his full share of these
rich Radio sales and service profits.

One thing more—we know that you can do the
best work and go farthest in Radio when you
know that we are right here on the job working
with you. We have a glimpse into the future—
we know what Radio holds out for well-trained
men in the years ahead, and we aren't losing a
minute here—we are going to be on the job all
Bummer, working hard, giving you the very best
possible training, and ready to give you many
tips and pointers to help you Increase your Radio

_ business,

S0 let's keep in step, work together now and
make the remaining months of 1929 the most
profitable months ever for you.

J. E. SMITH.






